
 
Get more of your visitors to become customers  
with this simple, 4-step formula (part 1) 
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Howdy International Freelancers. D. Bnonn here with the first of four training videos that 
are going to teach you more about how to turn visitors into customers using a simple four 
step formula.  
 
The first step in the formula is managing your prospect's first reaction to your website. 
The first reaction is a subconscious, intuitive, emotional snap judgement. And it’s all 
about a question of how does the site make me feel. As someone who uses the web a lot 
yourself, I'm sure you're familiar with the process that you go through when you see a 
website for the first time. You take in everything there and either get a sense of this 
website makes me feel good or this website doesn’t make me feel so good.  
 
If the website makes you feel good, what’s written there isn’t as important to convert 
you. If the website makes you feel not so good, the copy itself needs to be much more 
persuasive in order to get you to become a customer. And sometimes a website can be so 
poorly designed that no matter what the copy says, you just don’t trust it enough to 
actually decide to give your money.  
 
So how can you change the first reaction your prospect has? How can you make that first 
reaction as good as possible? Obviously telling you to redesign your site isn’t a very 
helpful suggestion. I want to give you some actionable ideas that you can use.  
 
So there are three main areas that you can focus on, which are very effective for 
improving first reactions and relatively simple to do for most website themes even if 
you're not a web designer yourself.  
 
The first thing that you can focus on is fonts. There are five main things that you can 
do to make your text look more inviting and readable. The first is to use a consistent font. 
If you're using a lot of different fonts on a page it has a tendency to look really ragged 
and haphazard and that has a subconscious effect on your prospect, who probably doesn’t 
really look at the fonts very closely, he just feels there’s something not quite right about 
them. So make sure that you're using one, maybe two fonts. You can use a separate font 
for headings if you want to but make sure that all your body sits in the same font.  
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The second thing that you can do is make sure your font is set at a reasonable size. A 
surprising number of websites use a very small font size for body copy and that makes it 
difficult to read. Now, if you're a web designer you probably think that a reasonable font 
size is 14 pixels or so. Let me tell you that research shows that that is not the case.  
 
A reasonable size is 16 pixels or so. And that might feel really big to you, but to the 
average web user that’s what feels readable. That’s what is actually comfortable to read. 
And of course users can zoom, but if you’re making a user zoom, guess what, you’ve 
given them bad first reaction on having to adjust to and accommodate.  
 
The third thing that you can do is make sure that your line width is not too wide or 
too narrow. Between 45 and 75 characters per line is the optimal for readability, over 75 
that’s hard to track one line to the next. Below 45 your eye just gets tired because there 
are so many lines to read.  
 
Fourth thing is your line height. If your text looks really cramped because the lines are 
too close together, then people tend to not want to read it for obvious reasons. So set your 
line height to 130 percent or more, so it should be your font size times 130 percent or 
more.  
 
And the last thing is color. The color you choose for your font is very important. And 
you’ll find that if you set your font light on dark you make it about 50 percent less 
readable than if you set it dark on light. A dark gray on white background is ideal. And if 
you currently got your font reversed so it’s light on dark you could be loosing up to 50 
percent of your readers.  
 
That leads me to the second thing that you can look at, which is color. Using a consistent 
color pallet on a website is very important. Pick three or four main colors that you can 
use on your site and make sure that you stick to them. You use them in a consistent way. 
If you have too many colors or if you're using colors in ways, which aren’t consistent, 
that your prospect doesn’t understand what each color signifies, then again you get the 
feeling that something isn’t quite right here, the feeling of haphazardness or raggedness.  
 
And the third thing is layout. Now obviously the layout can be a little bit more tricky 
depending on what kind of website you have, whether you're using a theme that you can 
modify very much but if you can make sure that your layout is as simple as possible. 
Make sure that you’ve got just one primary objective per page and get rid of anything that 
isn’t actually helping that objective.  
 
Your objectives need to follow on from each other so that your prospect will be gradually 
moved towards whatever you want them to do. But don’t give them too many things to 
do as once, because a cluttered website doesn’t really help at all. People aren’t going to 
click of lots of links on a cluttered website. They’re not going to click on any. Make sure 
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that you’ve got a single column of body copy. And if you need to you can have a column 
on the side for navigation or whatever else, but try not to have more than that.  
 
So those are three things that you can focus on to make your first reaction better for your 
prospect and obviously therefore to color his impressions of your website as he moves 
forward and hopefully get him to more favorable towards everything that you’ve got to 
say.  
 
The next lesson we’ll look at how you can orient your prospect so that he understands 
quickly where he is and what he can do on your website. Until then, thanks for watching, 
I'm D. Bnonn. 
 
 
 
 
  


